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GRAY TELEVISION, INC.

Leading the Industry with the Highest Quality
Portfolio of Local Television Stations
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http://www.gray.tv/

As of May 2019

NMEGES

iBi g
network
program
streams

total
program
streams

1 Albany, GA (152) WALB, WGCW

2 Alexandria, LA (179) KALB

3 Amarillo, TX (131) KFDA, KEYU

4 Anchorage, AK (147) KTUU, KYES

5 Augusta, GA (105) WRDW, WAGT

6 Bangor, ME (155) WABI

7 Baton Rouge, LA (97) WAFB, WBXH

8 Biloxi, MS (156) WLOX

9 Birmingham, AL (43) WBRC

Boise, ID (100) KNIN

Bowling Green, KY (181) WBKO

Burlington, VT (96) WCAX

Casper, WY (198) KCWY

Cedar Rapids, IA (87) KCRG

Charleston, SC (94) WCSC
Charleston-Huntington, WV (70) WSAZ, WQCW
Charlotte, NC (23) WBTV

18 Charlottesville, VA (183) WCAV, WVAW, WAHU
19 Cheyenne, WY (197) KGWN, KCHY, KSTF

20 Cincinnati, OH (35) WXIX

21
22
23
24

27
28
29
30
31
32

34

588488

Clarksburg, WV (170) WDTV, WVFX
Cleveland OH (19) WOIO, WUAB
Colorado Springs, CO (91) KKTV
Columbia, SC (74) WIS

Columbus, GA (127) WTVM

Davenport, IA (98) KWQC

Dothan, AL (173) WTVY, WRGX
Evansville, IN (103) WFIE

Fairbanks, AK (202) KTVF, KXDF, KFXF
Fargo, ND (117) KVLY, KXJB

Flint, M1 (65) WJRT

Gainesville, FL (157) WCJB

Grand Junction, CO (187) KKCO, KJCT
Green Bay, WI (67) WBAY

Greenville, NC (107) WITN
Harrisonburg, VA (175) WHSV, WSVF
Hattiesburg, MS (168) WDAM

Honolulu, HI (66) KHNL, KGMB, KHBC, KOGG
Huntsville, AL (79) WAFF

Jackson, MS (92) WLBT

43
44
45
46
47
48
49
50
51
52
53
54
55
56

57
58
59

Jonesboro, AR (180) KAIT

Knoxville, TN (60) WVLT, WBXX

La Crosse-Eau Claire, WI (130) WEAU

Lake Charles, LA (172) KPLC

Lansing, Ml (110) WILX

Laredo, TX (184) KGNS, KYLX

Lexington, KY (63) WKYT, WYMT

Lincoln, NE (111) KOLN, KSNB, KGIN, KCWH

Louisville, KY (48) WAVE

Lubbock, TX (143) KCBD

Madison, WI (86) WMTV

Mankato, MN (199) KEYC

Marquette, Ml (182) WLUC

Memphis, TN (51) WMC

Meridian, MS (191) WTOK

Minot, ND (146) KFYR, KMOT, KQCD,
KUMV, KNDX, KXND

Monroe, LA (137) KNOE

Montgomery, AL (116) WSFA

Myrtle Beach, SC (95) WMBF

60
61
62
63
64
65
66
67

New Orleans, LA (50) WVUE

North Platte, NE (209) KNOP, KNPL, KIIT
Odessa, TX (142) KOSA, KCWO, KTLE
Omabha, NE (69) WOWT

Ottumwa, IA (200) KYOU

Paducah, KY - Cape Girardeau, MO (88) KFVS
Panama City, FL (150) WJHG, WECP
Parkersburg, WV (194) WTAP, WIYE, WOVA
Presque Isle, ME (206) WAGM

Reno, NV (109) KOLO
Richmond, VA (56) WWBT, WUPV
Roanoke, VA (68) WDBJ, WZBJ, WZBJ-CD
Rockford, IL (139) WIFR

Savannah, GA (93) WTOC

Sherman, TX (159) KXII, KXIP

Shreveport, LA (90) KSLA

Sioux Falls, SD (115) KSFY, KPRY

South Bend, IN (99) WNDU

81
82

Tallahassee, FL (112) WCTV, WFXU
Tampa-St. Pete (Sarasota), FL (11) WWSB
Toledo, OH (71) WTVG

83 Topeka, KS (141) WIBW

84
85

Tucson, AZ (73) KOLD
Twin Falls, ID (189) KMVT, KSVT

86 Tyler, TX (114) KLTV, KTRE

87

Waco, TX (89) KWTX, KBTX, KNCT

88 Wausau, WI (134) WSAW, WZAW
Rapid City, SD (171) KOTA, KEVN, KHSD, KSGW 89

Springfield, MO (72) KYTV, KSPR, K17DL, KYCW 97

*

Watertown, NY (178) WWNY, WNYF
West Palm Beach, FL (37) WFLX
Wichita, KS (76) KWCH, KSCW, KBSD,
KBSL, KBSH
Wichita Falls, TX (148) KSWO, KKTM
Wilmington, NC (129) WECT
Charlotte, NC Raycom Sports
Nashville, TN RTM Studios
New York, NY Tupelo Raycom
Washington, DC Gray DC Bureau
Indianapolis, IN Tupelo Raycom
Atlanta, GA Gray Corporate HQ



Recognized Industry Lee gray
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Consistent Growth from Superior Execution @ oray
and Accretive Acquisitions 0 As Reported Basis

(% in Millions)
Revenue 113% Net Income 339%

$1,200 $1,084 $300 $262
$1,000 so1o 883 $250 o1

$800 $200

$597
$600  $508 $150
$400 $100 $6 ,
$48 $39
$200 $50 .
. 5 []
2014 2015 2016 2017 2018 2014 2015 2016 2017 2018
Operating Income 1151% Total Stockh 0@@49%

$450 5559 $1,400 o1 107
$400 $1,200 s003
$350 $291 $1,000
$300
$250 $234 $800
$200 $154 $14o $600 $429 $493
$150 $400
$100 $216

$50 $200 .
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Robust Free Cash Flow

Generation and Conversion

Presidential Election Year

2016 OCF Buildup

Non -Election Year
2017 OCF Buildup

Midterm Election Year

2018 OCF Buildup

2017/2018 Average

FCF Per Diluted Share
$2.04 $4.68

FCF Per Diluted Share
$2.32 $3.43

FCF Per Diluted Share
$2.96 $5.20

FCF Per Diluted Share
$2.67 $4.39

FCF as a Percentage of OCF
50% 49%

FCF as a Percentage of OCF
57% 43%

FCF as a Percentage of OCF
58% 58%

FCF as a Percentage of OCF
58% 51%

$299 @

$684

$52

2016 2016 CHB

2017 CHB

($ in millions)

2018

$906

2018 C

$455
$74
$52
HB

AVERAGE
17/18 17/18 CHB

$795

AVERAGE

[ Taxes [MCapex

[Thsh Interest excluding amortization of deferred financing costs/premiums

® [ Free Cash Flow

referred Dividends

(1) Interest expense estimated with incremental indebtedness and estimated cash interest relating to acquisition debt financing a

the first day of the period reported

(2) Asreported OCF is equal to Broadcast Cash Flow less Cash Corporate Expenses plus Pension Expense less Pension Contributions

s if the acquisition debt financing had occurred on




Gray + Raycom:

A Highly Complimentary Combination

V Transaction closed effective January 2, 2019
V ~$3.6 billion enterprise value

V Purchase price represented a multiple of ~7.8x blended a7 / A8E CHB OCF, including $80 million of
year -1 expected annualized synergies and $136 million estimated NPV of Ray ¢ 0 NOLs

Components of Anticipated $80 Million Synergy :

R Y‘ O M A Net Retransmission revenue increases resulting from

contractedstep -up of Raycom subscribers t
retransmission rates

A Rationalization of station and corporate expenses and
mm creation of more efficient operations
ﬁh A Elimination of duplicative shared services and other costs

A Creation of more efficient corporate operations including

M insourcing professional services, consulting, systems and
TUPEL&RAYCO other rationalizations

A Elimination of select identified third party contracts

A Cost savings on technology and digital operations
RTM STUD |[]S A Termination of redundant contracts and other ancillary
expenses

Potential for additional synergies after Year -1



87/93 markets
With #1 or #2 ranked
local television station

$78.28
PAONRS $64.13
Broadcast $56.50 $55.79
Revenue 0 $41.14
Per
Television
Household
Meredith Sinclair TEGNA Nexstar + Tribune Scripps

2018 Broadcast Revenue $2,081 $846 $2,715 $2,207 $4,765 $917
2018 TV Households 26.6 13.2 48.0 39.6 99.3 22.3

Revenue per company filings shown in millions of dollars. TV Household estimatesifrom
based on calendar year ended 12/31/18; fiscal year ends 6/30. N”;tar/i'ribune/'i ]




New Combined Scale

Combined Historical Basis
Three Months Ended March 31,

% Change
% Change 2019 to
2019 2018 2019 to 2018 2017 2017
(% in millions except per share data )
Revenue (less agency commissions):
Total $ 518 $ 484 7% $ 458 13%
Total Broadcast $ 481 $ 449 7% $ 423 14%
Production Companies $ 37 $ 35 6% $ 35 6%
Political Only $ 3 $ 9 -67% $ 2 50%
Retransmission Only $ 204 $ 162 26% $ 130 57%
Operating Expenses (1) (3):
Total $ 439 $ 350 25% $ 334 31%
Total Broadcast $ 356 $ 300 19% $ 288 24%
Production Companies $ 35 $ 33 6% $ 33 6%
Corporate and administrative $ 48 $ 17 182% $ 13 269%
Non-GAAP Cash Flow (2):
Broadcast Cash Flow $ 125 $ 154 -19% $ 143 -13%
Broadcast Cash Flow Less Cash Corporate Expenses (3) $ 79 $ 138 -43% $ 131 -40%
Operating Cash Flow as defined in the 2019 Senior Credit
Facility (3) (4) $ 147 $ 158 -7% $ 150 -2%
Free Cash Flow (5) $ 73 $ 71 3% $ 73 0%
Free Cash Flow per Diluted Shares $ 074 $ 070 $ 087
1) Excludes d epreciation, amortization and (gain) loss on disposal of assets.
) See definition of non  -GAAP terms and a reconciliation of the non -GAAP amountsto net  income included elsewhere herein.
3) Amounts in 2017 have been reclassified to give effect to the implementation of Accounting Standards Update 2017 -07, Compensation i Retirement Benefits (Topic 715) T Improving the Presentation of Net Periodic Pension Cost and Net

Postretirement  BenefitCosts ( A ASU 20107 .
(4) OCF Q1 2019 as presented above includes a $46 million add back for one time expenses relating to the Raycom Acquisition.
(5) FCF Q1 2019 as presented above includes a $46 million add back for one time expenses relating to the Raycom Acquisition.



New Combined Scale

Combined Historical Basis
Year ended December 31,

% Change
% Change 2018 to
2018 2017 2018 to 2017 2016 2016
($ in millions except per share data )
Revenue (less agency commissions):
Total $ 2,167 $ 1875 16% $ 1,932 12%
Total Broadcast $ 2,081 $ 1,790 16% $ 1,849 13%
Production Companies $ 86 $ 85 1% $ 83 4%
Political Only $ 232 $ 31 648% $ 185 25%
Retransmission Only $ 668 $ 534 25% $ 437 53%
Operating Expenses (1) (3):
Total $ 1,383 $ 1,295 7% $ 1,232 12%
Total Broadcast $ 1,224 $ 1,160 6% $ 1,094 12%
Production Companies $ 74 $ 71 4% $ 70 6%
Corporate and administrative $ 85 $ 64 33% $ 68 25%
Non - GAAP Cash Flow (2):
Broadcast Cash Flow $ 905 $ 671 35% $ 790 15%
Broadcast Cash Flow Less Cash Corporate Expenses (3) $ 820 $ 606 35% $ 716 15%
Operating Cash Flow as defined in the 2019 Senior Credit
Facility (3) $ 906 $ 684 32% $ 802 13%
Free Cash Flow $ 522 $ 292 79% $ 394 32%
Free Cash Flow per Diluted Shares $ 520 $ 3.42 $ 468
(1)  Excludesd epreciation, amortization and (gain) loss on disposal of assets.
(5 Amounts n 2017 have been reclaseiied 0 v efect o the mplementaton f Aceouning Standarc Update 2007 " .07, Compensation 1 Retrement Benefis(Topic 715) 1 Improvinghe Presentation of Net Periadic Pension Cost and Net

Postretirement  BenefitCosts ( A ASU 20001)7.



Diversified Revenue

2018 CHB Revenue

m Local
® National
Political
® Retransmission
Production Companies
® Other-TV Stations

Broadcast
Markets Revenues
Cash Flow
Fox All Others All Others

@ 4 ®CBS @:0 ®CBS FOW @©CBS

oo
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Gross Retransmission Revenue
($ in Millions)

MVPD Subs $700 $668
Renewals t
$600
373% $534
22% at YE 2019 $500 $437

560¢ $400 $355
o at YE 2020 cs00 s
22% at YE 2021 $200 5152 $201
$100 $75 I
o I
| 2016

| 2014 2015 2016 2017 2018 2017 2018
As Reported CHB

Generally, long -

affiliation Fox ©CBS ﬂB&E

agreements
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2019-20 Presents Attractive Opportunity

2019-20: Gray Serves Most of the Most Competitive Political Markets

2019 Gubernatorial Races 2020 11 Gubernatorial Races 2020 Presidential Election

Gray Stations in All Three States T Gray Stations in IN, MO, NC, ND, Gray Stations in 12 of 13 Cook

KY, LA, MS NH, VT, and WV Political Repor tUps Lea

Electoral College Contests:

February 2020 Presidential 2020 34 Senate Races

Nominating Contests Gray Stations in All 9 Most Arizona Minnesota

Gray Stations in All Four States T Competitive Races* in AL, AZ, CO, Florida Nebraska -02

IA, NH, NV and SC GA, ME, MI, NH, NC and TX Georgia New Hampshire
lowa Nevada

2020 535 House Races *https://  www.cnbc.com /2019/04/ Maine North Carolina

All Markets 21/top -senate -races -in-2020 -election - Michigan Wisconsin

include -alabama -arizona -colorado.html

2018 Political Revenue Per TV Household

$8.72 $8.68

@gray Meredith Scripps TEGNA Sinclair Nexstar + Tribune
2018 Political Revenue $232 $115 $140 $234 $255 $424
2018 TV Households 26.6 13.2 22.3 39.6 48.0 99.3
Revenue per company filings shown in millions of dollars. TV Household estimates from Comscore shown in millions. Gray data is CHB. Meredith is

based on calendar year ended 12/31/18; fiscal year ends 6/30. Nexstar/Tribune is shown on a combined basis prior to announce d divestitures. 12



Successful Digital Media Initiatives

First Quarter 2019:
V Over 2 Billion Pageviews across Desktop, Mobile and App Platforms
V Over 80 Million Average Monthly Web Users (Q1 2019)
V Over 85 Million Video Plays Across All Digital Platforms

OTT Subs Doubled between December 2017 and December 2018

887 Total Channels Streamed
Across All Platforms

aulu (O YouTubeTV p,ﬂysgnwe Roku

firetv S =i )’ . haystack

v‘?

DIRECTV
®cBsi) W
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